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Abstract

With the globalization of business, there is an increasing demand for professionals to master English
communication skills tailored to specific professional settings. English for Specific Purposes (ESP)
addresses these specialized language and communication needs by focusing on learners' academic and
career objectives. However, traditional ESP methods often emphasize technical terminology and
formal communication, neglecting the cultural and contextual elements essential for effective modern
business interactions. This oversight can impede learners' ability to apply their skills in diverse,
culturally rich environments. This study proposes the integration of popular culture into ESP,
particularly within Business English, aligning with Task-Based Language Teaching (TBLT)
principles that emphasize real-world tasks to enhance communicative competence. By incorporating
culturally relevant materials such as viral marketing campaigns, social media narratives, and
multimedia advertisements, the proposed conceptual framework bridges linguistic proficiency with
intercultural and pragmatic skills necessary for global business communication. The study offers
practical strategies for educators to utilize authentic resources, thereby increasing learner engagement
and preparedness for professional challenges. Theoretical and practical contributions include
advancing ESP pedagogy by integrating contemporary cultural dynamics and providing a foundation
for future research on innovative, contextually relevant language education methods.

Keywords: Popular Culture Integration, English for Specific Purposes (ESP), Business English,
Task-Based Language Teaching (TBLT), Communicative Competence.

INTRODUCTION

The rapid globalization of business practices has placed increased demands on
professionals to develop effective communication skills in English, particularly for specific
professional contexts. English for Specific Purposes (ESP), especially English for Business,
has emerged as a pedagogical approach designed to address these specialized linguistic and
communicative needs. ESP emphasizes the importance of tailoring language instruction to
meet learners' specific academic or occupational goals, as articulated by Hyland (2022), who
highlight its learner-centered nature. However, traditional ESP instruction often prioritizes
technical vocabulary and formal communication structures, with limited consideration of the
cultural and contextual factors that shape modern business interactions. This gap undermines
learners' ability to effectively apply their skills in dynamic, culturally nuanced professional
scenarios.

A critical issue in current ESP methodologies is the underutilization of culturally relevant
and contemporary materials that reflect real-world business practices. Sociocultural theory
posits that learning is most effective when it occurs in meaningful, context-rich environments,
suggesting the potential of integrating authentic materials into ESP instruction (Lantolf & Xi,
2023). Roberts et al. (2025) further illustrate the potential of popular culture in science
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communication, specifically in genetics, by identifying cultural practices that can facilitate
public engagement and dialogue. Their findings suggest that understanding cultural
consumption can enhance the effectiveness of science communication strategies. Its influence
on global trends, particularly in advertising, branding, and corporate communication, aligns
with the goals of English for Business, offering learners relatable and engaging contexts for
language practice. Despite its potential, the application of popular culture in ESP remains
underexplored in both research and practice.

This study aims to develop a conceptual framework for integrating popular culture into
ESP instruction, focusing specifically on English for Business. The proposed framework
aligns with the principles of Task-Based Language Teaching (TBLT) that emphasizes
authentic, real-world tasks to develop communicative competence, but its implementation
faces challenges in EFL contexts (East, 2025). While some question TBLT's authenticity in
foreign language contexts, research in China demonstrates that students frequently engage in
English tasks outside the classroom, though teachers may be unaware of this (Kessler et al.,
2021) .Professional development programs can positively influence teachers' beliefs and
practices regarding TBLT implementation. However, teachers may need time and various
learning opportunities to fully incorporate TBLT into their practice, often adapting it to their
specific contexts rather than following rigid guidelines (Erlam & Tolosa, 2022). By
incorporating elements such as viral marketing campaigns, social media narratives, and
multimedia advertisements, this framework bridges the gap between linguistic competence
and the pragmatic, intercultural skills necessary for global business communication.

The significance of this study lies in its contributions to both theoretical and practical
domains. Theoretically, it advances ESP pedagogy by integrating contemporary cultural
dynamics, aligning with Hyland (2022) emphasis on the social and situational aspects of
language use. Practically, it provides educators with actionable strategies to incorporate
authentic materials, enhancing learners' engagement and readiness for professional challenges.
Such an approach is consistent with the learner-centered principles of ESP and underscores
the importance of pragmatic and intercultural competence in today’s interconnected world
(Taguchi, 2024).

This article begins with a review of the theoretical foundations of ESP and the role of
popular culture in language learning. It then presents the proposed conceptual study, detailing
its components and instructional strategies. Finally, it discusses the implications of this
approach for teaching English for Business, the challenges of implementation, and directions
for future research. By addressing these dimensions, this study contributes to the evolving
discourse on innovative and contextually relevant approaches to language education.

Overview of English for Specific Purposes (ESP)

English for Specific Purposes (ESP) is a learner-centered approach to language teaching
which tailors content and instruction to students' academic or occupational goals (Hyland,
2022). In the domain of English for Business, this involves equipping learners with the
linguistic tools and pragmatic skills necessary for effective communication in professional
environments, such as negotiating, presenting, and managing intercultural exchanges. The
defining features of ESP emphasizes purposeful language use in specific contexts, addressing
the unique communication needs of different disciplines and professions (Basturkmen, 2024).
ESP courses typically incorporate authentic materials, specialized linguistic resources, and
communicative training to prepare learners for their future roles (Li, 2024).While traditionally
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viewed as a materials and teaching-led movement, ESP has evolved to encompass a broader
range of endeavours and interests (Nguyen et al., 2022).English for Business contexts further
necessitate an understanding of corporate communication norms, such as clarity, conciseness,
and politeness strategies, as well as the ability to adapt language to culturally diverse
audiences.

ESP practices face significant challenges despite their importance in global business
environments. One major issue is the reliance on outdated materials that fail to reflect the
dynamic nature of modern workplaces (Dou et al., 2023). Additionally, there is often a lack of
emphasis on developing intercultural competence, which is crucial for effective
communication in diverse professional contexts. These limitations highlight the need for
innovative pedagogical approaches that integrate contemporary, relatable materials to bridge
the gap between linguistic knowledge and real-world application.

The Role of Popular Culture in Language Learning

Popular culture encompasses a wide range of media and practices that reflect and shape
societal values and norms. It includes movies, television, music, social media, and memes
(Alba, 2024; Lexhagen et al., 2023; Ziindel, 2025).Its ubiquitous presence makes it a powerful
tool for engaging learners and contextualizing language instruction (Solmaz & Reinhardt,
2024). For example, viral marketing campaigns, social media trends, and popular film
dialogues can provide learners with authentic language input while also reflecting the societal
and cultural contexts of communication.

The integration of popular culture into language learning is supported by several
theoretical frameworks. Sociocultural theory posits that learning occurs most effectively in
meaningful, socially contextualized environments (Olmos-Vega & Stalmeijer, 2025; Wheaton
et al., 2024).By incorporating familiar and engaging materials, educators can create a learning
environment that resonates with learners’ experiences and interests. Constructivism
emphasizes the importance of using real-world materials and experiences in education, as
learners actively construct knowledge by engaging with content that reflects their lived
realities (Tsai et al., 2023). This approach values authentic learning and linking new material
to personal knowledge (Wyatt, 2024).

In addition to fostering engagement, popular culture can enhance learners' pragmatic and
intercultural competence (Laskowska, 2024). For instance, analyzing memes or
advertisements can help learners understand implicit meanings, cultural references, and
societal norms, all of which are essential for effective communication in diverse contexts.
However, despite its potential, the use of popular culture as a pedagogical tool remains
underutilized, particularly in specialized language teaching contexts like ESP.

Integration of Popular Culture in ESP

The integration of cultural elements into language instruction is not new, with several
studies highlighting the benefits of using authentic materials to enhance engagement and
contextual relevance. For example, Kim (2022) and Chen (2023) found that the use of
authentic cultural materials in EFL instruction has been found to increase learner motivation,
on-task behavior, and overall class engagement. Similarly, incorporating authentic materials,
such as documentary films, can provide in-depth cultural content and multiple perspectives on
historical and contemporary issues, promoting both linguistic and cultural competence (Xiong
et al., 2023).
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However, existing studies rarely explore the specific application of popular culture in
ESP, particularly in English for Business contexts. While general English instruction has
embraced elements of popular culture, such as films and songs, ESP often remains focused on
technical and formal materials that lack cultural resonance. This gap in the literature suggests
an untapped potential for using popular culture to enhance ESP instruction, particularly in
fostering learners' intercultural communication skills and adapting to the dynamic nature of
global business environments.

To address this gap, this study proposes a conceptual framework for integrating popular
culture into ESP, specifically in English for Business. By leveraging materials such as
marketing campaigns, viral trends, and social media narratives, educators can create more
engaging and contextually relevant learning experiences. This approach not only aligns with
the learner-centered principles of ESP but also addresses the need for innovative strategies to
prepare learners for the complexities of modern professional communication.

METHOD

The development of the proposed conceptual framework is grounded in two key
theoretical underpinnings: Task-Based Language Teaching (TBLT) and Social
Constructivism. TBLT emphasizes the use of authentic, real-world tasks to foster learners’
communicative competence (Yang et al., 2025). This approach is particularly relevant to ESP,
as it aligns with its goal of equipping learners with the skills needed to perform specific
professional tasks. In the context of English for Business, TBLT provides a pedagogical
foundation for integrating tasks that mirror real-world business scenarios, such as analyzing
advertisements or creating marketing pitches based on popular culture trends.

Social Constructivism, rooted in the work of VVygotsky, further informs the importance of
social interaction and cultural context in learning processes. It posits that knowledge is
constructed through collaborative experiences and active engagement with others (Sabbag et
al., 2025). This theory highlights how learners construct knowledge through meaningful
engagement with their environment, making popular culture an ideal medium for language
instruction. By embedding learning activities in culturally relevant and familiar contexts, the
framework seeks to enhance learners’ motivation, engagement, and comprehension.

Both theories align with the learner-centered principles of ESP prioritize the specific
needs, interests, and professional goals of learners. ESP courses are designed to address
learners' perceived needs and adapt teaching practices accordingly (Angi et al., 2024;
Basturkmen, 2024; Farea & Singh, 2024). The framework incorporates these principles by
leveraging popular culture as a relatable and contextually appropriate medium to bridge the
gap between linguistic competence and real-world business communication.

The conceptual development involves identifying intersections between popular culture
and the linguistic and communicative needs of business professionals. This process is
informed by an analytical approach that includes:

- Needs Analysis: Drawing on established methodologies in ESP, the framework has
developed as an autonomous subfield of Applied Linguistics, focusing on learners'
needs in professional settings (Nguyen & Ho, 2024). This ensures that the integration of
popular culture aligns with learners’ professional goals.

- Interdisciplinary Exploration: The framework synthesizes the dynamic nature of culture
and the value of interdisciplinary approaches in understanding popular culture's impact
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on identity, relationships, and communication (Boumaza & Baker, 2025; Shifman et al.,
2025), such as viral marketing campaigns or LinkedIn profiles, can reflect and reinforce
business communication practices.

- Evaluation of Case Studies: Existing examples of cultural integration in language
teaching, such as using TED Talks or multimedia advertisements, offer engaging
content for ESP learners, supporting vocabulary development, listening comprehension,
and speaking skills (Qizi, 2024). This evaluative process informs the design of tasks and
activities within the framework.

The selection of source materials is critical to ensuring the authenticity, relevance, and
practicality of the proposed framework. The following types of popular culture materials are
utilized:

- TED Talks and Multimedia Presentations: TED Talks have emerged as a valuable
resource for language learning and presentation skills development. They offer
authentic, multimodal content that exposes learners to diverse communication strategies
and pragmatic language use in professional contexts (Liu, 2023; Madarbakus-Ring &
Benson, 2024; Masi, 2023). These materials offer learners exposure to authentic
business discourse, showcasing diverse communication strategies and pragmatic
language use in professional contexts.

- Advertisements and Viral Marketing Campaigns: Merabti and Benmhamed (2024)
demonstrate how analyzing advertisements can enhance ESL students' critical thinking
and language skills. Advertising content serves as a rich resource for analyzing
persuasive language, intercultural communication, and branding strategies, all of which
are central to English for Business.

- Social Media Content: For students, who are often digital natives, social media
proficiency is becoming an essential skill for future employment (L6opez-Torres et al.,
2022). Platforms such as LinkedIn and Twitter provide examples of professional
networking, personal branding, and concise communication, offering learners practical
insights into digital business communication (Lopez-Carril et al., 2025).

- Films, Music, and Memes: These elements are selectively incorporated to highlight
cultural norms, idiomatic expressions, and humor, enhancing learners’ intercultural
competence and contextual awareness (Basantes-Andrade et al., 2025; Nwankwo, 2024;
Vazquez-Calvo et al., 2025)

By employing a diverse range of source materials, the framework ensures that learners are
exposed to language in varied and meaningful contexts. These materials are selected based on
their alignment with ESP’s objectives and their ability to engage learners while fostering the
skills necessary for global business communication.

FINDINGS AND DISCUSSION
Findings
Core Components
The proposed conceptual framework is built on the integration of popular culture
materials into ESP instruction for English for Business. Its core components focus on utilizing
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these materials as contextual tools to simulate authentic business scenarios while aligning
with specific language functions.
- Popular Culture Materials as Context Providers:
Popular culture materials, such as advertisements, viral marketing campaigns, and social
media trends, serve as dynamic and relatable contexts for teaching business
communication. For instance, learners may analyze the rhetorical strategies and cultural
nuances in a globally recognized advertisement to understand how language shapes
consumer behavior and corporate messaging. By situating language instruction within
real-world and familiar contexts, these materials make learning more engaging and
relevant (Mamba, 2024).
- Integration of Language Functions with Cultural References:
The framework incorporates essential business language functions; such as negotiation,
presentation, and report writing, within the context of cultural references. For example,
a task might involve learners role-playing as marketing executives presenting a proposal
for adapting a viral campaign to a new market. This approach emphasizes not only
linguistic accuracy but also the pragmatic and intercultural competencies required in
global business communication (Du-Babcock, 2025).

Instructional Strategies
The framework employs a range of instructional strategies designed to maximize the
pedagogical value of popular culture materials while meeting the specific needs of ESP
learners.
- Use of Multimedia to Contextualize Business Concepts:
Multimedia resources such as videos, infographics, and social media posts are utilized
to illustrate complex business concepts in an accessible and engaging manner. For
example, a TED Talk by a business leader may serve as a model for effective
presentation techniques, while an infographic on global market trends could provide
data interpretation practice (Tang et al., 2022).
- Role-Plays and Simulations:
Role-plays and simulations are core instructional strategies that immerse learners in
practical, culturally enriched scenarios. For instance, learners might participate in a
simulation where they pitch a product inspired by a trending social media campaign to
potential investors. Such activities encourage active language use, foster critical
thinking, and develop intercultural adaptability (Lan et al., 2025).
- Task-Based Assignments:
Task-based assignments, such as creating a social media content plan for a fictional
brand, allow learners to apply business language and concepts in creative and
contextually relevant ways. These tasks are aligned with TBLT principles, emphasizing
real-world applicability and learner engagement (Jackson, 2025).

Learning Outcomes

The proposed framework aims to achieve measurable improvements in both linguistic
and intercultural competencies, preparing learners for the complexities of global business
communication.

- Improved Linguistic Accuracy and Fluency:
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Through exposure to authentic materials and participation in task-based activities,
learners enhance their accuracy and fluency in performing key business language
functions. This includes the effective use of professional jargon, persuasive language,
and culturally appropriate expressions (Basturkmen, 2024).
- Enhanced Intercultural Competence and Adaptability:

By engaging with culturally diverse materials and contexts, learners develop a deeper
understanding of cultural norms, values, and communication styles. This intercultural
competence enables them to navigate the complexities of global business interactions
with confidence and adaptability (Hanley & Chankseliani, 2025).

Discussion
Implications for ESP Practice

The integration of popular culture into English for Specific Purposes (ESP) teaching
holds the potential to significantly enhance learner motivation and engagement. Drawing on
Mohsin (2025), popular culture materials provide comprehensible and engaging input that
aligns with learners’ interests, making lessons more relatable and effective. Such materials
ranging from advertisements to multimedia presentations create authentic contexts that
resonate with students' real-world experiences, thereby increasing their investment in the
learning process (Mamba, 2024; Tombleson, 2024).

Practically, incorporating popular culture into ESP syllabi involves designing activities
that integrate cultural elements with essential business communication skills. For example,
social media trends can be used to teach digital marketing concepts, while advertisements can
serve as case studies for persuasive language and branding strategies. Role-playing activities
in language learning offer numerous benefits for developing linguistic and intercultural
competence. These activities allow students to practice authentic communication in simulated
professional scenarios (Chen et al., 2025; Gousseva et al., 2024).Task-Based Language
Teaching (TBLT) emphasizes real-world applicability and learner-centered design, aligning
with its core principles. TBLT fosters genuine communication and aims to develop learners'
communicative competence (East, 2025).

Challenges and Limitations
Despite its potential benefits, integrating popular culture into ESP teaching presents several
challenges:
- Resistance to Non-Traditional Teaching Materials:
Educators and institutions may be reluctant to adopt materials perceived as informal or
lacking academic rigor. Skepticism about using advertisements, memes, or social media
content in professional language instruction is often rooted in traditional views of
pedagogy (Currie & Kelly, 2022). Addressing these concerns requires demonstrating the
pedagogical effectiveness of such materials through research and alignment with clearly
defined learning outcomes.
- Balancing Academic Rigor with Cultural Trends:
Popular culture is inherently dynamic, with trends evolving rapidly. This poses
challenges in maintaining both relevance and academic depth. The importance of
aligning ESP materials with learners' cognitive and professional needs is emphasized
across these studies. Needs analysis and materials evaluation are crucial for developing
effective ESP courses tailored to students’ requirements (Basturkmen, 2024; Nguyen &
162



The International Conference on
English Education and Technology
ococoo

Vol.01 No.01, February 2026

Ho, 2024). Effective integration involves careful curation of culturally rich yet
professionally applicable materials.
- Cultural Sensitivity:

The global nature of business communication demands careful consideration of cultural
differences. Cultural dimensions theory underscores the importance of understanding
and navigating cultural variances in communication (Long, 2025). Popular culture
materials must be chosen with sensitivity to diverse learner backgrounds to ensure
inclusivity and relevance.

Future Research Directions
Future research is essential to validate and expand the proposed framework, particularly
through the following avenues:
- Empirical Studies on Effectiveness:
Quantitative and qualitative research is needed to measure the impact of popular culture
integration on learners’ linguistic and intercultural competencies. For example, studies
drawing on Lin (2024) model of intercultural competence could explore how such
materials enhance learners’ ability to navigate cross-cultural business interactions.
- Exploration of Local or Subcultural Elements:
While global popular culture is emphasized in this framework, incorporating local or
subcultural dimensions could further enhance engagement and relevance. Theories of
localized learning suggest that aligning materials with learners’ immediate cultural
contexts can increase accessibility and effectiveness (Merino & Metila, 2024).
- Technology Integration:
The rise of digital platforms and Al offers new opportunities for delivering popular
culture-based ESP instruction. Research could explore how technology-enabled tools,
such as virtual reality or Al-generated simulations, can provide immersive learning
experiences aligned with popular culture themes (Zhou et al., 2025).
- Longitudinal Studies:
Long-term research can provide insights into the sustainability of using popular culture
in ESP. Studies could investigate the enduring impact on learners’ professional
language use and intercultural adaptability, drawing on longitudinal designs such as
those advocated by You et al. (2025)

CONCLUSION AND SUGGESTION
Conclusion

This conceptual study highlights the potential of integrating popular culture into English
for Specific Purposes (ESP) instruction, particularly in the context of English for Business.
Popular culture serves as a powerful pedagogical tool, providing authentic and relatable
materials that resonate with learners’ experiences while addressing the practical demands of
business communication. By embedding popular culture into the ESP framework, educators
can bridge the gap between classroom instruction and real-world applications, thereby
enhancing learner engagement, linguistic competence, and intercultural understanding. This
approach aligns with contemporary theories such as Task-Based Language Teaching and
Social Constructivism which emphasize the importance of contextually rich and learner-
centered practices in language education
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Suggestion
To realize the potential of this innovative approach, educators and curriculum designers
are encouraged to adopt the proposed framework, tailoring it to meet the specific needs of
their learners and institutional contexts. The following recommendations provide a pathway
for effective implementation:
1. Adoption and Integration:
Educators should incorporate popular culture elements, such as multimedia, social
media trends, and advertisements, into ESP syllabi. These materials can be used to
contextualize key business skills such as negotiation, branding, and digital
communication, creating a more dynamic and interactive learning environment.
2. Continuous Adaptation:
Given the rapidly evolving nature of popular culture, it is essential to continuously
update and adapt materials to ensure relevance and resonance with learners. This
requires educators to stay informed about emerging cultural trends and technological
advancements that influence business communication.
3. Professional Development:
Training programs and workshops for educators can provide guidance on how to
effectively integrate popular culture into ESP instruction. These initiatives can address
potential challenges, such as balancing cultural trends with academic rigor, and offer
practical strategies for material selection and activity design.
4. Further Research:
While the conceptual framework presented here offers a robust foundation, empirical
studies are needed to evaluate its effectiveness in diverse learning environments.
Researchers are encouraged to explore how this approach influences learners’
linguistic, pragmatic, and intercultural competencies over time.
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